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Union Strategic Guidelines 
COM(2013)229

• Reduce administrative burdens

• Facilitate access to water and space

• Improve competitiveness

• Exploit competitive advantages

Social 
acceptance!



...aquaculture?





https://ec.europa.eu/fisheries/inseparable/sites/inseparable/files/infographics_AQC_final.pdf




National campaigns: 
Spain



120 professionals (50 producers / 70 researchers)

>2000 schools contacted, 50 confirmed, in all comunidads

=> IMPACT: 75 workshops, 2.500 students

School projects by teenagers





Ideas / comments

• Normalise the sector

• Be proud of your work

• Be open and transparent

• Help each other

• Young chefs (not only celebrities!)



Get our materials for free!

https://ec.europa.eu/fisheries/inseparable/sites/inseparable/files/infographics_AQC_final.pdf


EMFF Support: article 68 

Marketing measures for fishery and 
aquaculture products which are 

aimed at: 
(g) conducting regional, national or 
transnational communication and 
promotional campaigns, to raise 
public awareness of sustainable 

fishery and aquaculture products. 



The chance for European producers & 
researchers to become ambassadors of EU 

aquaculture in their community and beyond!



Thank you for your attention!

@EU_MARE

#FarmedintheEU


